
 THINK & FEEL?
What really counts,

Major preoccupations,
worries and aspirations

 HEAR?
What friends say,
What boss says,

What influencers say

 SEE?
Environment, Friends,

What the market offers

What does the stakeholder.

 SAY & DO?
Attitude in public, Appearance, Behaviour Toward others

 GAIN?
Wants/needs, measures of success, obstaclesPAIN?

Fears, frustrations, obstacles


	Think and Feel 1: 
	Think and Feel 2: 
	Think and Feel 3: 
	Think and Feel 4: 
	Think and Feel 5: 
	Think and Feel 6: 
	Think and Feel 7: 
	Think and Feel 8: 
	Think and Feel 9: 
	Think and Feel 10: 
	Think and Feel 11: 
	Think and Feel 12: 
	Think and Feel 13: 
	Think and Feel 14: 
	Think and Feel 15: 
	Think and Feel 16: 
	Think and Feel 17: 
	Think and Feel 18: 
	Think and Feel 19: 
	Think and Feel 20: 
	Think and Feel 21: 
	Think and Feel 22: 
	Think and Feel 23: 
	Think and Feel 24: 
	Think and Feel 25: 
	Think and Feel 26: 
	Think and Feel 31: 
	Think and Feel 32: 
	Think and Feel 33: 
	Think and Feel 34: 
	Think and Feel 35: 
	Think and Feel 36: 
	Think and Feel 37: 
	Think and Feel 38: 
	Think and Feel 39: 
	Think and Feel 40: 
	Think and Feel 41: 
	Think and Feel 42: 


